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Introduction

This deliverable report focuses on all communication and dissemination activities throughout all WPs
over the duration of the GENDERACTION project. It summarises these activities and evaluates their
effectiveness. The report also reflects on achievements in reaching all target project audiences.

The first part of the report introduces and analyses the performance of the main communication
channels, such as the project website, Twitter, videos, newsletters, leaflets, and the data dashboard.
This section follows the structure of the tasks set out in the communication and dissemination work
package (WP7). The second part of the report contains an overview of communication and
dissemination activities connected with GENDERACTIONG s e ftof comntusicate with the target
groups defined in its Communication and Dissemination Strategy (D7.1). In the end, the lessons learned
are discussed.

The communication and dissemination activities were to some extent affected by the COVID-19
pandemic, which coincided with the second half of the project. This led to a shift in focus to online
communication at the expense of physical meetings. Additional limitations resulted from the impossibility
of reaching some groups of targeted audiences. Some target groups also turned out to be less significant
than we expected, while new ones emerged.

This report and the activities carried out under WP7 sometimes go beyond mere communication and
dissemination activities 1 for example, in the case of activities that are closer to advocacy and the
transfer of knowledge. Several GENDERACTION outputs were used in or were created for the public
consultations. Especially the cooperation with WP5 1 Policy advice was crucial in this regard.

The implementation of WP7 tasks was a learning process. Both the circumstances and the willingness
to communicate on the part of some target groups were often unpredictable; many achievements are
the result of a combination of opportunity and the capacity available within WP7. Overall, more people
were reached and more activities were carried out than planned. GENDERACTION used a wide range
of communication activities in terms of their content and form and successfullyreachedallo f t h e
important target groups.

project
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T 7.1 Communication and dissemination strategy

The deliverable published in spring 2017 presented the communication and dissemination strategy for
the GENDERACTION project. It defined clear and coherent messages that were tailored to the various
project target groups identified in the strategy and reflected the diversity of these actors as well as the
EU policy cycle. It included an overview of communication channels (such as the project website, flyers,
social media etc.) anditpr esent ed t he pr anf addrésded dataipretectoh isssigs.yitl e
also set out a detailed plan for communicating the various project outputs and results and addressed
the evaluation of thelstrategyds i mplementation.

T 7.2 External communication

T 7.2.1 Project website

The websiteisthe p r o j primarcemmunication tool. It contains all relevant information on the project
and presents all the outputs and resultsat a  digserbiation I6vel. The website is hosted by the
Institute of Sociology of the Czech Academy of Sciences at the web address genderaction.eu and will
continue to be available after the project ends.

GENDER
ACTION

13.9.2021 10.9.2021 3.9.2021

EGET workshop in Poland Gender and SDGs in R&l Gender mainstreaming in ESF and
ERDF

Since August 2017, the webpage has developed and now comprises 31 pages. It has published 218
posts, received 64,532 unique pageviews, and attracted 34,802 visitors. Overall, the trend in the number
of pageviews has grown continuously during the projecté smplementation; the average number of
monthly pageviews increased from 256 in 2017 to 2,898 in 2021.

Visitors to the website have been found to come from 192 countries all over the world; most of them
have come from Germany, the UK, Spain, Italy, Belgium, Austria, the Netherlands, and Czechia. Most
of them used a desktop computer when visiting the genderaction.eu page (73%), but a significant
number of visits were made from mobile phones (26%).

1 Communication and dissemination strategy. 2017. Available at: https:/genderaction.eu/wp-
content/uploads/2021/02/GENDERACTION_D17 Communication-and-dissemination-strateqy.pdf.
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In addition to the home page (21,072 pageviews), the most visited pages were the page presenting the
Horizon Europe policy briefs (6,269), the page with information about the GENDERACTION project
(2,563), the page with recordings of past trainings that have been organised (2,070) and the page
informing about GENDERACTION consortium (1,853).

The following chart represents the pageviews for the duration of the project and selected peaks. The
most traffic on the website happened before the mid-term conference (March 2019: 3,484 pageviews)
and the final conference (July 2021: 3,920) and during the #SpeedUpChange Twitter campaign
(February 2021: 3,948 pageviews).

Website pageviews (April 2017-September 2021)

5 000 =
4000 -
3000 -
2000 =

1000 =

The pageview numbers given in brackets above are the sum for the performance of all the
genderaction.eu pages in the specific month; a substantial proportion of these pageviews were recorded
for the pages representing the given event or activity indicated in the chart. In many cases, Twitter
played an important role in attracting page visitors (see, e.g., #GenderSummit17, Horizon Europe Co-
design PB, #RiDaysEU, #SpeedUpChange). A very good score was recorded for the website connected
to the final event. Although the decision was made to use another website than genderaction.eu, the
score in June 2021, when the call for registration was released, was nevertheless the second-highest
score since the beginning of the project.

Interest in visiting the website has logically changed over time, depending on the content and the news
it shared. The increase in the number of pageviews over time is relatively positive; however, the share
of visitors who return is only about 11% (4,139). This metric was put in place by Google Analytics in
April 2019, and data show a moderate improvement in the share returning visitors over time. About 34%
of all pageviews are related to returning web visitors. And while the average duration of a session was
slightly more than one minute (1:13), returning users tend to stay almost three minutes (2:54).

T7.2.2 Leaflets, newsletters, and social media
A leaflet was created for distribution at conferences and policy events. Social media and the project
newsletter shared information about project events and results as well as other relevant news.

Leaflet
A total of three leaflets were created duringthe pr oj ect s | mpl ement ati on. The
introduction of the GENDERACTI ON projectds activities
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with a print run of 1,000 copies,? and the second (5,000 copies of which were printed in 2018)2 and the
third (1,500 copies of which were printed in 2019)*1 eaf | et s descri bed the project
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The leaflets were sent to the consortium partners to be distributed in their countries and to be handed
out at GENDERACTION events (esp. the mid-term event). Since 2020, however, due to Covid-19
restrictions, there has been no need for the publication or distribution of new versions of the leaflet.
Instead of leaflets, two videos, created in 2021, were used to present the p r o j achiévénzents, and
they first screened at the final event of the project (for more see below).

Newsletters

GENDERACTION newsletters provide information about GENDERACTION activities and about new
developments in the area of gender equality policies in research and higher education in the EU. Since
2018 the newsletters have been published twice a year (in spring and autumn) in electronic format. The
Mailchimp platform was used to distribute them. GENDERACTION newsletters are also available as
PDF files. A total of eight issues of the newsletter were published during the project.

The number of subscribers to the newsletters increased over time eightfold (39=>315). Both the
announcements on Twitter and the inclusion of subscription options in registration or evaluation forms
have proved to be a successful strategy for increasing the number of newsletter subscribers. With the
increase in subscribers, the total number of newsletter opens increased, as did the number of URL
clicks. However, the open rate relatively decreased, and in the case of the last three issues it stagnated
at around 32-37% opens.

2 https://genderaction.eu/wp-content/uploads/2018/08/genderaction_flyer final.pdf.
3 https://genderaction.eu/wp-content/uploads/2018/08/GENDERACTION _flyer2.pdf.
4 https://genderaction.eu/wp-content/uploads/2018/08/genderaction flyer 2019.pdf.
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Tab. 1: The performance of the newsletters

é of

subscriber

S
01/2018 (PDF, mailchimp) 39 21 (54%)
02/2018 (PDF, mailchimp) 60 36 (60%)
03/2019 (PDF, mailchimp) 159 70 (44%)
04/2019 (PDF, mailchimp) 177 91 (51%)
05/2020 (PDF, mailchimp) 219 81 (37%)
06/2020 (PDF, mailchimp) 237 77 (32%)
07/2021 (PDF, mailchimp) 280 100 (36%)
08/2021 (PDF, mailchimp) 315 Not published yet
e 476

When it comes to specific newsletter posts, the one that attracted the most attention from readers was
the invitation to the final event (85 clicks/URL opens).

Newsletters are an effective way of reaching people who cannot be reached on social media, for
example. The six-month periodicity for publishing the newsletter also seems optimal, both in terms of
allowing sufficient time for enough new information on project activities to accumulate and in terms of
an acceptable information load of subscribers

Twitter: an overview

From October 2017 to September 2021, GENDERACTION has published 629 tweets (1,581 when
retweets are included) and generated 701,934 impressions® and 14,555 engagements (retweets, likes,
post expands, and so on).® The project& Twitter profile has 1,411 followers.

The following chart presents some impressions and tweets and selected events or activities that
contributed the most to the statistical peak. The number of impressions usually increases with the

number of tweets, but this is not true as a rule. For example, in June 2018, when GENDERACTION

started publishing the first Horizon Europe Policy Briefs, and in July 2019, when GENDERACT | ONO s
position on the Horizon Europe Co-design was shared and we invited the Twitter community to
contribute to the public consultation on this document, just one or two of the published tweets were
responsible for generating most of the monthly impact.

5 Impressions on Twitter are the total number of all the times that a tweet has been seen. This includes not only the
number of times it appears in one of your follower's timeline but also the number of times it has appeared in a
search or as a result of someone liking the tweet.

6 The total number of times that a user interacts with a tweet, clicks anywhere on the tweet, which includes retweets,
replies, follows, likes, links, cards, hashtags, embedded media, username, profile photo, or tweet expansion.
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The number of impressions and tweets (October 2017-September 2021)

As in the case of the genderaction.eu website, we managed to attract the attention of the public,
especially when calls were published to register for the mid-term (April 2019) and final (June 2021)
events, when the policy brief series on Horizon Europe and its consultations were published (June 2018,
July 2019, September 2020), and during Twitter campaigns (#RiDaysEU i September 2020,
#SpeedUpChange i February 2021). We also took advantage of the opportunity to join in events
organised by other stakeholders (for example, Women in Science in the European Parliament, where
the GENDERACTION coordinator gave a speech i September 2018; the #GenderSummitl7, where we
managed to highlight ongoing consultations on Horizon Europe and our position on it i October 2019;
or # Ri Day swher& we organised an accompanying campaign of a sister projects on GEPs i
September 2020).

The 20 top-performing tweets have more than 5,000 impressions (see the list in the attachment). The
average number of impressions per tweet is 1,121; the top-performing tweet, which was the invitation to
join the #SpeedUpChange campaign, reached 19,845 impressions (this tweet also has the highest
number of engagements: 263; 44 retweets and 40 likes).

Joint Twitter campaigns

During the projecté snplementation, GENDERACTION organised and joined several Twitter campaigns.
0 #GendeRRIng campaign | 8 March 2019

This campaign was organised by sister projects GEECCO, ACT on Gender, TARGET, SUPERA,
EFFFORTI, and GENDERACTION to highlight why gender equality is important for individuals working
in research-funding or research-performing organisations. The campaign took place on 8 March 2019.7
The campaign received 141 tweets, 128,246 impressions, and 2,202 engagements.8

0 #ERA4Equality / #RiDaysEU / #GEPs | 22 September 2020 at 5-9 pm

On the occasion of the European Commi ssionods
2020 and their workshop et Ready: A New ERA for Equality Is Callingg the GENDERACTION and
GEARING-Roles called on sister projects, researchers working on structural change, and research-

performing institutions to participate in a Twitter campaign aimed at raising awareness about the

7 https://genderaction.eu/8-march-twitter-campaign/.
8 https://www.gendertarget.eu/2019/03/08/genderring-twitter-campaign-march-8/.
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importance of gender equality plans (GEPSs) for achieving gender equality in R&I.° The campaign was
joined by 147 users who produced 369 posts, which received more than 1,500 likes, reached around
500,000 users, and generated more than 830,000 impressions.1°

0 #SpeedUpChange | 8112 February 2021

In cooperation with the GEARING Roles project, GENDERACTION initiated a campaign to coincide with
the International Day of Women and Girls in Science in 2021. The five-day campaign focused on the
kinds of tools and measures that national authorities should use or are using to support gender equality
in research and innovation.!* The campaign gathered 877 posts on Twitter made by 323 users. In total,
these posts reached 1,255,531 people and generated 2,378,594 impressions and 2,732 engagements.
A qualitative content analysis of the #SpeedUpChange campaign tweets was performed and supported
the ongoing work of the ERAC Standing Working Group for Research and Innovation (SWG GRI) on
GEPs. The campaign was successful not only in that it increased the visibility of the importance of
national authoritieséwork in the area of gender equality in R&l and increased the numbers of impressions
and engagements. The campaign was also a success in terms of its reach, thanks to the involvement
of several national authorities such as ministries, governmental bodies, and important research
institutes. For more details see the report of the campaign.12
0 #COUNTERIT | 21-25 June 2021
SUPERA, GEARING-Roles, GE Academy,
Ee RESISTANCE CALIPER, and GENDERACTION joined forces to
. “x i“ launch the #COUNTERIT campaign on social media
in June 2021 aimed at increasing the visibility of

LIn our quarters, critics use the argument that addressing the proportion

QRIS of women and gender equality is a relic of the communist past or an Strategles for deallng with resistance to gender
important from the West / the EU / the USA. While the critics will often I 13 Th d h .

genoER use both arguments at the same time, they can't be both true, right? equa‘ Ity € ata on the cam palgn were not
We are part of the EU o it should not be so surprising that we should be available at the time of submitting this report.

subscribing to a core European value!”

Marcela Linkova, GENDERACTION

The cooperation of Horizon Europed sister projects

through communication on Twitter proved to be very
effective and successful. The dates of 8 March (Il nternational Wo m
(International Day of Women and Girls in Science) are especially suitable for joining forces. Better

coordination of these initiatives seems to be necessary so that different activities do not clash and

compete with each other.

Solo Twitter initiatives

0 #StayPositive #HappyFriday | April T June 2020
In spring 2020, GENDERACTION launched a series of tweets to spread good news about achievements
and positive developments in gender equality in research and innovation (R&l). The campaign was
inspired by The Happy Broadcast.'* Consortium partners and the Twitter public were invited to get
involved.*®> The campaign was conducted without the involvement of sister projects and generated
14,372 impressions and 301 engagements.

9 https://genderaction.eu/call-to-action-ri-days-twitter-campaign/.

10 The Campaign report: https://genderaction.eu/wp-content/uploads/2020/09/RD-Campaign-Analysis-
Report_final.pdf, selected Tweets: https://genderaction.eu/the-importance-of-geps-made-visible-during-ri-days/.
11 https://genderaction.eu/speedupchange/, https://genderaction.eu/speedupchange-campaign-1st-overview/,
12 https://genderaction.eu/wp-content/uploads/2021/02/11-Feb-2021-Campaign-Report_final.pdf.

13 https://genderaction.eu/join-us-resistance-campaign/.

14 https://www.thehappybroadcast.com/.

15 https://genderaction.eu/good-news-about-gender-equality-in-ri/.
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The Dutch Society for Gender & Health compiled a list of literature, data

sources, events and media resources on sex and gender in relation to
COVID-19, More knowledge, better decisions and solutions!

0 Mobilisation of the community for Horizon Europe consultations | September-October 2020 &
2021

In October 2019, we invited the public (via Twitter & the Web) to contribute to the public consultation on
the Implementation Strategy of Horizon Europe and the Horizon Europe Co-design. In September 2020,
we asked the community to contribute to the publicc onsul t ati on on Horizon Europ
next four years'® and on the Horizon Europe missions.'” Our proposals to include gender in the Horizon
Europe Missions received about 50 supporters. The materials on the Horizon Europe Missions were
also successfully highlighted on Twitter during the #RiDaysEU. In sum, 42 tweets were created and
42,246 impressions and 1,042 engagements were generated.

0 #Future4Gender | April 2019
The GENDERACTION mid-term event took place in April 2019. The event hashtag was used in 76
Tweets that generated 37,977 impressions and 809 engagements.

0 #DeepeningERA | June 2021
Even though the event hashtag appeared in a smaller number of tweets than the mid-term event
hashtag, the projectEs final c onf énmeasngereratedts5,525 ct ed me
impressions and 923 engagements.

The following table compares the performance of GENEDERACTION tweets according to the campaign,
event, and WP. In addition to the number of impressions and engagements, it also indicates the average
performance of both indicators.

Tab. 2: GENDERACTIONG sontributions to Twitter campaigns, events, and activities
and to the visibility of individual WPs (October 2017-September 2021)

Name/hashtag of the é of ‘ Impressions Engagements
campaign/initiative/WP Tweets |

é
Joint Twitter campaigns \
#GendeRRIng 8 6,773 847 136 17
#ERA4Equality/ #RiDaysEU/#GEPs 6 5,541 924 201 34
#SpeedUpChange 77 70,512 916 1,435 19
#COUNTERIT 9 9,052 1,006 183 20
Solo Twitter campaigns
#Future4Gender 76 37,977 500 809 11
#DeepeningERA 60 55,525 925 923 15
#StayPositive 15 14,372 958 301 20
Mobilisation for HE consultations 42 42,246 1,006 1,042 24
Tweets according to WPs
WP2 i Management 22 24,733 1,124 727 33
WP3i NAPS 18 20,399 1,133 508 28
WP4 1 Trainings and MLWs 87 117,802 1,354 2,526 29
WP5 | Strategic policy advice 143 151,505 1,060 2,944 21
WP6 i Gender in internat. cooperation 24 26,773 1,116 616 26
WP7 1 Communication 261 285,908 1,095 5,754 22

Among the joint Twitter campaigns, the #SpeedUpChange campaign performed best in terms of the
number of tweets, impressions, and engagements it generated. However, in terms of average
impressions  per tweet, the #COUNTERIT campaign performed better. Also, the

16 https://ec.europa.eu/info/news/share-your-views-horizon-europes-priorities-next-four-years-2020-sep-01_cs.
17 https://missions-get-involved.ec.europa.eu/.
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#ERA4Equality/#RiDaysEU was more successful than the #SpeedUpChange campaign in terms of the
average engagements per tweet.

The #COUNTERIT and the #SpeedUpChange campaigns ran from Monday to Friday and were
organised only a few months apart. However, the involvement of GENDERACTION in these two
campaigns was different. The timing of the #COUNTERIT campaign clashed with preparations for the
projectd inal conference; therefore, less time was available. Consequently, the decision was made to
join the event by issuing a call for participation and highlighting the achievements in the area of
combating resistance to gender equality measures produced by other projects or institutions. As a result,
only a few tweets were prepared (2-3 per day). In the case of #SpeedUpChange campaign,
GENDERACTION was the main organiser. In order to support participation, the decision was made to
react to each tweet or account that had joined the campaign using the hashtag. While in the case of the
#SpeedUpChagne campaign we managed to get out of the @ender in sciencebéTwitter bubble as a result
of participation from institutions such as ministries and other governmental bodies, the
GENDERACTION tweets in the #COUNTERIT campaign probably reached audiences that were already
informed and interested in this topic. Both of these strategies are legitimate and yielded results.

Itis interesting to see, according to the table above, that the campaign connected to European Research
and Innovation Days (#ERA4Equality/ #RiDaysEU/#GEPs) had the highest average number of
engagements (34 per tweet) that were aimed at increasing the visibility and the importance of GEPs. In
this case the use of the event hashtag (#RiDaysEU), which had enormous reach, probably helped to
reach this score.

Among GENDERACTIONG ssolo initiatives, both the mid-term (#Future4Gender) and final event
(#DeepeningERA) performed very well; the latter event attained a higher score in terms of average
visibility and engagement. This is not only due to the increased number of people following the
GENDERACTION Twitter account in 2021 compared to 2019 but is also very likely the result of the
organisational partnership that was formed with the Slovenian presidency (S| PRES) and with a number
of high-level speakers whose institutions, as well as the speakers themselves, are active on Twitter. The
GENDERACTION efforts to mobilise participation in the Horizon Europe consultations also delivered
interesting results.

If we look at the amount of communication of in relation to individual WPs, we find that there is more
communication surrounding WP7, with its campaigns, than the other WPs, but not in terms of average
impressions and engagements per tweet. WP5 1 Strategic Policy Advice and WP4 i Trainings and MLW

both performed very well, too. Surprisingly high scores on average were recorded for tweets about WP2

I Management, most of which contained information about meetings of the projectdé &xecutive Board,

the General Assembly, or the final conference task force, accompanied by a picture. Showingpe op | e 6 s
faces or pictures f r obehind the sceneséproved to be very effective at attracting viewers' attention on

twitter

The primary language used on the GENDERACTION Twitter account is English. However, translations
of selected policy briefs that were created under WP5 i Strategic Policy Advice were, in cooperation
with consortium members, published with accompanying texts in other languages. Overall, 59 tweets
were created in French, German, Greek, Serbian, Slovak, Spanish, and Polish. These tweets generated
13,737 impressions and 326 engagements. The success of attempts to reach the specific target-
language audience varied, as does the use of Twitter and the size of the population in each country.
Spanish and German tweets had the highest impression rates.

Twitter and especially TweetDeck, a tool mainly used to manage Twitter account, were useful not just
for communication, the dissemination of information, and calls for action but also for checking for
windows of opportunity (see also the information on the EU impact plan bellow) and contacting
stakeholders, specific individuals, and other European gender equality projects. Participating in the
activities of other Twitter accounts and joining in their events are both practices that have helped to
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increase the overall reach. The move to the online sphere due to Covid-19 was probably also helpful,
and time will tell if a return to off-line events will have any significant impact on this form of online
communication.

Overall, the use of Twitter has proven to be an effective way of reaching a certain segment of the
projectd sarget groups. GENDERACTION has also successfully managed to use the tool for different
types of opportunities and activities (such as action calls, the presentation of GENDERACTION outputs
and work in progress, increasing visibility, the sharing of interesting information on gender equality in
research, cooperation with HE sister projects, and communication with stakeholders and target groups).

Videos

Three short project videos were created to boost the dissemination of the project outputs in a form
accessible to the relevant audiences. Furthermore, two summary project videos were developed to
present project achievements at the projectd $inal conference. The first three videos were based on
GENDERACTION policy briefs and deliverables and were created at the end of 2020. The last two
introduce GENDERACTION achievements both at the European and at the Member State level.

Tab. 3: Overview of GENDERACTION videos performance
Number of views
YouTube | #DeepeningERA
website

The role of RFOs in the
promotion of gender equality
in R&I®

Gender equality policies in | 236 - 236
ERA: Good practice criterial®

Why do we need gender | 400 52 452
equality actions?2°

GENDERACTION: Our 34 85 119
greatest achievements?!

GENDERACTION: The | 24 75 99
project impact?2

The two most successful videos have more than 400 views. At the end of 2020, the projectd ¥ouTube
channel was created.?® In addition to these videos, it contains recordings of some of the

18 hitps://www.youtube.com/watch?v=gHK98Ubjonk.

19 https://www.youtube.com/watch?v=SjNEjugZYcs.

20 hitps://www.youtube.com/watch?v=_wJDYb2nk2U.

21 hitps://www.youtube.com/watch?v=BU7Vcy9BRMS.

22 hitps://www.youtube.com/watch?v=4KK09G8-6y4.

23 https://www.youtube.com/channel/UCJcQ7ImilGFGbSSagSuGgPA.
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GENDERACTION webinars and other events. The GENDERACTION YouTube channel has altogether
2,259 views and 30 subscribers and offers more than 200 watch time hours.

T7.2.3 Mid-term event

THE FUTURE
OF GENDER EQUALITY IN
EUROPEAN RESEARCH AND INNOVATION

GENDERACTION MID-TERM EVENT
9 April 2019 | Brussels

On 9 April 2019, GENDERACTION organised a conference?* to mark its two-year existence and the
20t anniversary of EU activities aimed at promoting gender equality in research and innovation. With
the next framework programme and a review of the European Research Area and its priorities on the
horizon, the conference that took place in Brussels brought together 68 key stakeholders (we expected
between 40 to 50 in Communication and dissemination strategy) to discuss recent developments in
Member States and the European Commission and to address priorities and concerns for the future.

To set the agenda for the conference, GENDERACTION prepared a policy brief on the future of gender
equality in European research and innovation?® that identified crucial recommendations for future policy.
Key recommendations include: taking an intersectional approach to gender equality, developing
provisions in Horizon Europe to incentivise Widening countries to take concrete actions for gender
equality, involving the business enterprise sector in gender equality work, reinforcing requirements to
integrate the gender dimension in research and innovation in Horizon Europe and national funding
programmes, and the active promotion of gender equality in international cooperation.

Afterthewel come addresses from the GENDERACTthd EDidpeanoor di n a
Commi ssioner for Justice, Consumer s, aminhe Dietar ofe r Equa
Directorate B Open Innovation and Open Science, DG RTD, Jean-David Malo, the keynote speech was

given by a prominent feminist political scientist, Prof. Mieke Verloo. Prof. Verloo dealt in her speech with

the complexity of gender equality from three perspectives: intersectionality, the dynamic nature of

gender relations, including the engagement of mainstream non-gender actors, and the embeddedness

of these processes in a fast-changing Europe, which has seen a resurgence of conservative politics and

attacks on gender equality. She concluded with a call for more research into how 6 dd practices6travel

and how to continue safeguarding gender equality work in a situation of negative feedback loops.

The event continued with three panels: Research Funders and Gender social responsibility, Structural
change for gender equality, Innovation and gender: digitisation, Al, and ethics. The panels included
representatives of EU MS national authorities and RFOs as well as experts, policymakers, scholars, and
representatives of the European Commission. The event concluded with the round table: Gendering the
Future of R&I.

Participants who provided feedback on the event were satisfied, 71% of them totally satisfied.
Participants expressed the most satisfaction with the keynote speech. All the respondents also
expressed satisfaction with how relevant the event was for their work.

24 hitps://genderaction.eu/future4genderinresearch/.
25 https://genderaction.eu/genderaction-discussed-the-future-of-gender-equality/genderaction.eu/wp-
content/uploads/2019/04/GENDERACTION_PolicyBriefll Future-of-GE-in-European-Rl.pdf.
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Programme (PDF)
Policy Brief on the Future of Gender Equality in European Research and Innovation (PDF)

Press release

o]

o]

0 Video & photo gallery
o]

0 Report on the event

T7.2.4 Final conference
Deepening the ERA Through Gender Equality

8 -9 July 2021 9.30 - 13.00 CET

GENDER

ACTION  A/\n

#DeepeningERA

Register at www.deepeningera.eu

The final conference, t i t Deepeéning the ERA through Gender Equalityd provided a platform for
Member States, research funders, ERA stakeholders, and experts to reflect on the recent advances in
gender equality at the national and European levels and on emerging needs that should be addressed
in the new ERA. Building on the results of the GENDERACTION project, the conference provided an
opportunity to discuss the key lessons and options of the EU& soordination of gender equality policy,
with a focus on gender equality plans as the main instrument for promoting institutional changes.

A total of 195 people from 26 European countries attended the online event organised jointly by
GENDERACTION and the Slovenian Presidency of the Council of the European Union. The event gave
25 speakers the floor to 25 speakers in four debates and two keynote sessions.

The event opened with welcome addresses from the European Commissioner for Innovation, Research,
Culture, Education and Youth, Mariya Gabriel, and the Minister of Education, Science and Sports of the
Government of the Republic of Slovenia, Simona Kustec. A draft version of the Ljubljana Declaration on
Gender in Research and Innovation was also presented at this event. The four panel debates covered
developments in gender equality at the MS national level, a debate among ERA stakeholders about
gender equality plans, the role of RFOs in achieving gender equality, and a discussion among
representatives of ongoing and upcoming Council of the EU presidency trios.

Overall 76% of conference attendees who provided feedback were satisfied (60% very satisfied). Even
more positive were ratings given to the video sessions (80% of respondents were either satisfied or very
satisfied). Examples of topics that respondents mentioned that require policy attention but were not
covered by the conference include: women and science, gender equality in research in the private
sector, or the topic of sustainability of gender equality work. Most of the respondents were, however,
very satisfied with the topics covered by the conference. Some of their final remarks were:

Brilliant speakers, very engaged Please organise some more Excellent initiative,
facilitators and perfect technical programmes like this. great videos.
support! Thank you very much for
the great event!

|
Very well done, from the Thank you for
technical point of view and in allowing me to
terms of content. participate.
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You are doing very good work!

In the Communication and dissemination strategy the estimated number of participants was 80, so the
plan was thus exceeded almost 2.5 times. Another achievement is the fact that the event hosted a large
number of speakers from EU13 Member States (38%). And also many of the participants came from
these countries. This means that the event fundamentally contributed to dialogue and future cooperation
between old and new Member States and closing the gap between them.

GENDER

#DeepeningERA ACTION /\2{2‘\1\
0 Website of the event: www.deepeningera.eu (the website will be accessible for one year, until
June 2022), the event on genderaction.eu (invitation to registration, summary)
0 Programme (PDF)
0 Press release (PDF)
0 Video

T 7.2.5 EU impact coordination

Following a decision taken by the general assembly of the project in October 2019 and a discussion of
the proposal at the project review meeting in December 2019, the positions of the EU Impact Coordinator
and the assistant coordinator were established for the duration of the period between May 2020 and
March 2021 (later extended until the end of September due to Covid-19 pandemic). The EU impact
coordination entailed revising the Communication and dissemination strategy to include the EU impact
plan, and the execution of the communication and dissemination tasks. The decision of the general
assembly was motivated by an agreement in the consortium that many of the results, recommendations,
and papers were developed during the first three years of the project, and it is vital to boost the impact
of the project at both the EU level and the MS level.

On 18 and 19 February 2020, the GENDERACTION Mutual Learning Workshop &ommunicating
Gender Equality Policy in R&l and Creating Impactétook place in Prague.?6 One of the tasks was to
discuss a draft and further develop an EU impact plan. Consortium members were also asked to compile
their national impact plans (NIPs, see below). Both the EU and the national impact plans were meant to
use the GENDERACTION outputs and support or initiate progress in gender equality in research and
innovation in their countries or at the EU/global level and support the implementation of the
Communication and dissemination strategy.

26 https://genderaction.eu/communication-impact-building/.
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The EU impact plan

The main goal of the EU impact plan was to increase general awareness and to build the ownership and
uptake of gender equality objectives and measures in R&I in terms of (1) implementation in Horizon
Europe and the ERA and (2) implementation by the European Commission, the European Parliament,
and other ERA stakeholders. The plan also contains supporting goals, actions/activity for reaching these
goals, indicator(s), target group(s)/stakeholder(s), message/content/strategy, what kind of
GENDERACTION output will/can be used, who is responsible for the implementation of the activity, and
what is the due date for fulfilling the plan (see the table in the attachment).

The EU impact plan was created in spring 2020 and has been regularly updated and evaluated since
then (in June 2020, January 2021, July 2021). The draft was shared with the consortium partners and
was posted online throughout the period of its implementation. In addition to the tasks it sets out, the
EU Impact Plan contains a list of windows of opportunity and stakeholder contacts with the information
about when they were approached, what kind of GENDERACTION output they were approached with,
and what their reaction was. Although some of the planned activities have been postponed, reduced,
and/or even cancelled due to the COVID-19 pandemic (especially personal meetings),
GENDERACTION successfully managed to fulfil the EU Impact Plan and its updated version (for the
details of this evaluation see the WP2 deliverable on project impact??).

Checking for and taking advantage of windows of opportunity (which included, e.g. following the work
of the ITRE Committee of the European Parliament, following topical hashtags on Twitter, subscribing
to the public consultation alerts of the European Commission, and joining in the events of other
stakeholders focused on similar or identical topics) proved to be a very effective way of increasing the
visibility of GENDERACTION and increasing the awareness of gender issues in various aspects of
research and innovation. The EU Impact Plan was very helpful for monitoring communication with
stakeholders and target groups. The success of their reach will be addressed in one of the following
chapters.

National Impact Plans (NIPs)

The first drafts of NIPs were developed in February 2020 at the Mutual Learning Workshop on
Communication in Prague and were completed over the ensuing months. The NIPs (and their
implementation) were then presented by the consortium partners (along with the EU Impact Plan) at the
projectd Seneral Assemblies (28 April 2020, 27 October 2020, 27 April 2021 and 8 September 2021).
In June 2021, the consortium partners were asked to submit an evaluation of the 2020 NIPs and an
update for the year 2021.

The 11 NIPs created by the consortium partners differed from each other in terms of their thematic focus
and their scope, depending on the options and position that each partner organisation had, on current
developments at the national level and in the budget allocated for WP7. As well as disseminating
GENDERACTION inputs (including the policy briefs translated into national languages), the consortium
partners were asked to use the help of the European Gender Equality Taskforce (EGET). The EGET,
run by Linda Rustad of Kilden, Fredrik Bondestam of the Swedish Secretariat for Gender Research, and
Gemma Irvine of the Maynooth University, were intended as expert visitst o t he consor
countries and helping partners to make advances at the national level.

Implementation of the NIPs was influenced by the Covid-19 pandemic, especially in 2020. For example,
planned EGET visits were postponed and later moved online. In general, NIPs have contributed to the
better and more coordinated dissemination of GENDERACTION outputs and more efficient targeting of

27 https://genderaction.eu/about-project/deliverable-reports/.
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the most important GENDERACTION stakeholders at the national level (see the chapter on assessment
of reaching stakeholders at the national level below).28

T 7.2.6 The GENDERACTION dashboard

The dashboard is designed to showcase the
results of WP3 analyses of the implementation
HATIOAL ACTION PLANS IN EUROPE of National Action Plans NAPs?® and present

data on women in science from external
sources (Eurostat, OECD, She Figures). The
dashboard is open to the public and accessed
via the project website.

The variety of dashboard functions and filters
makes it a tool that can be usefully employed
by different stakeholders, including national
authorities and policymakers, researchers,
and experts interested in exploring statistics
W bcosaien @ioss - Qe W @eoctiasnoos @i on the presence of women in science.

no data

The dashboard offers statistics on: students, graduates, researchers, and employees. Each category
contains subsections that provide more detailed insight, the nature of which depends on the specifics of
a given category. Dashboard components (data, charts, maps) can be employed by users for their own
reports and analyses (i.e. for the purpose of monitoring trends in male/female participation in different
disciplines of study over time or to learn how an approach to NAP implementation correlates with a
countrybd6s standing in innovation per f ordiffecentdoenats
(CSV, XLS, PNG). The dashboard also uses a storytelling approach to data, offering insights into
statistics and what they mean. It provides in-depth analysis and expert commentary on the interactive
reports, in line with European Union documents and GENDERACTION policy briefs. This allows users
to grasp the broader context of the data it presents.

An assessment of reaching GENDERACTION target audiences

This chapter will focus on communication and dissemination activities in in terms of how well the project
was able to reach its target audiences. Overall, GENDERACTION has managed to reach and keep in
touch with all the important target audiences. Various forms of tools and tailored message content were
used to achieve this. The arrival of the Covid-19 pandemic in 2020 meant fewer occasions for personal
meetings and events in the second half of the project; however, it has likely led to an increase in the
number of participants in GENDERACTION® snline actions. During the implementation of the project,
some important new target groups were identified. In contrast, other groups were found to be less
significant than they appeared to be at the beginning of the project, when the communication and
dissemination strategy that defined these target groups was created, or they even proved to be
impossible to reach.®°

Information about the number of individuals and organisations that were reached from among the target
audiences discussed in the chapters below were collected across from all the members in the
GENDERACTION consortium. These figures always represent the minimum number reached because
it was not always possible to determine which target group a participant belonged to (e.g. in the case of

28 For selected outputs of NIPs in 2020 see: https://genderaction.eu/national-impact-plans-in-2020/; and for
outputs in the first half of 2021 see: https://genderaction.eu/national-impact-plans-2021/.

29 Within their National Action Plans (NAPs), European Union Member States and Associated Countries are
asked to develop policies for implementing European Research Area (ERA) Roadmap.
30:hitps://genderaction.eu/wp-content/uploads/2021/02/GENDERACTION D17 Communication-and-
dissemination-strateqgy.pdf.
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the mid-term and final events) or to distinguish the target group that website visitors, social network
followers, and newsletter subscribers belong to. And, of course, sometimes people belong to more than
one target group. Another crucial thing to consider is the relatively limited size of the group of people
with an interest in the issues that GENDERACTION focuses on, and that regular contacts were often
established with many individuals from the target audience.

Stakeholders at the national level

National target audiences were addressed by all GENDERACTION key communication, dissemination,
and exploitation instruments developed under WP3, WP4, WP5, WP6, and WP7. In addition, an
important tool for reaching the national and local audiences were the National Impact Plans (NIPs)
created by many consortium partners.

In total, two Trainings for national representatives, five for NCPs, twelve webinars, twelve Mutual
Learning Workshops (including two bilateral meetings), two trainings for national representatives and
stakeholders (traineeships),®* and 2 EGET online events were successfully organised during the course
of the project. Overall, around 1,000 people took part in these events. In addition, representatives of
national authorities were invited to participate in the mid-term and final events both as speakers and
attendees and those who were members of ERAC SWGGRI were regularly informed about
GENDERACTION achievements, events, and outputs.32

Furthermore, twelve consortium partners created a total of eleven NIPs: the Czech Republic (by ISAS),
Austria (by BMBWEF), Bosnia and Herzegovina (by EUPC), Cyprus (by RIF), Germany (by DLR), Greece
(by EKT), Malta (by MFIN & UOM), Poland (OPI), Slovakia (UMB), Slovenia (MZS), and Spain (MICINN)
that focused on stakeholders at national levels.®® The decision was also made to disseminate
GENDERACTION outputs among French stakeholders.®* The translated policy briefs were also
disseminated via Twitter and the project website in appropriate national languages.3®

GENDERACTION events, outputs, and other GENDERACTION-related information managed to reach

atleastaround55 nati onal resear c2%0 cait sereantd) 86 NCPrmepresentativesa n

and 150 employees of RFOs. Overall, 18 national umbrella organisations or bodies were contacted too.
As mentioned above, the total number of people reached was significantly higher; however, it is not
always possible to distinguish which particular group they belong to.

31 https://genderaction.eu/mutual-learning/past-ml/.

32 See the D 5.2 Annual Reports to the Standing Working Group on Gender in Research and Innovation, pp. 6-9.
33 Data available for Austria, Belgium, Bosnia and Herzegovina, Czechia, Cyprus, Germany, Greece, Malta, Poland,
Slovakia, Slovenia, Spain, Sweden, and Turkey.

34 A list of 28 French stakeholders was created composed of RFOs, national authorities, NGOs, associations, and
women in science networks and media. Of them 24 of them were addressed with invitations to GENDERACTION
events and with GENDERACTION outputs.

35 Qverall, 59 tweets were created in French, German, Greek, Serbian, Slovak, Spanish, and Polish to present
translations of policy briefs. These tweets generated a total of 13,737 impressions and 326 engagements. The
success of reaching language-specific audiences varied, as did the use of Twitter and the size of each country's
population. The highest impression rates were generated by the tweets in Spanish and German. Translated policy
briefs and other documents were also presented at the consortium website: Czech 1
https://genderaction.eu/preklady-vystupu-genderaction/; French 1 https:/genderaction.eu/policy-briefs-french/;
German i https://genderaction.eu/policy-briefs-auf-deutsch/; Greek i https://genderaction.eu/policy-briefs-greek/;
Polishi https://genderaction.eu/przeglady_polityczne/; Serbian i https://genderaction.eu/dokumenti-genderaction-
projekta-o-politikama/;  Slovak 1  https:/genderaction.eu/genderaction-stanoviska/; and  Spanish |
https://genderaction.eu/informe-de-politicas/.
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Tab. 4: The number of people from target audiences reached at the national level

Target audience Main GENDERACTION communication instruments Number
of people

reached

Research WP3 and WP6 reports, WP4 trainings and workshops,
attach®s | communication with the EU PRES, mid-term event, final event, policy
briefs, position papers, IGLO presentation

Civil servants WP3 and WP6 reports, trainings, and workshops (including EGET | 02 4 8
events), traineeships, bilateral meeting, mid-term event, final event,
policy briefs (including translations), position papers, activities within

NIPs

NCPs Trainings, policy briefs, position papers, WP3, WP4, and WP6 | 364
reports, activities within NIPs

RFOs Mid-term event, final event, policy briefs (including translations), | 143
position papers, reports, activities within NIPs

RPOs Mid-term event, final event, policy briefs (including translations), | 190
position papers, reports & deliverables, activities within NIPs

National umbrella | Policy briefs (including translations), position papers, reports 18

organisations

Researchat t ac h ®s

GENDERACTI ON attempted to reach research #RWPRTh®s t hi
This process, however, proved to be very complicated and stable contacts failed to be established. The

plan to engage with them i for example, through working breakfasts with the RWP 1 proved to be

impossible because of tight schedules and political constraints that would have involved securing the

support of a presiding Presidency of the Council of the EU, which given the extremely tight schedule of

Horizon Europe negotiations and other dossier during the life of the project, it proved to be impossible.

The partial contact with this target group was managed through the work of WP3, when research

at t a arhoBgnational representatives to the EU were approached within the scope of the work on

the implementation of ERA Priority 4. Some of them were also involved in GENDERACTION efforts to

engage stakeholders at the national level in connection with the mid-term and final events and in the

case of cooperation with the Council of the EU presidencies. In addition, the GENDERACTION project

coordinator was invited by the Informal Group of the RTD Liaison Offices forthe Mar i e Sk godows Kk :
Curie Actions to make a presentation on 11 April 2019 about Gender priorities in research and how to

address gender in a proposal.®’

Civil servants

At least 250 civil servants were sent policy briefs, position papers, and reports and were invited to attend
Mutual Learning Workshops and other events organised by GENDERACTION. Bilateral meetings and
traineeships were also used to help increase the capacity building among civil servants. Policy
recommendations, reports, and methodologies produced by GENDERACTION were also
communicated by the project coordinator (and SWG GRI chair) and WP leaders (SWG GRI subgroup
chairs) at meetings of these bodies and via email. This ensured that GENDERACTION policy
recommendations fed directly into national-level discussions.

The NIPs from Austria, Cyprus, Germany, Greece, Malta, Slovenia, and Spain focused (among other
things) on civil servants working in ministries. In Austria, for example, the criteria of good practices for
the implementation of ERA Priority 4 were presented and discussed (in January 2021) during the Gender

36 https://www.consilium.europa.eu/en/council-eu/preparatory-bodies/working-party-on-research/.
37 https://genderaction.eu/gender-priorities-in-research/.
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Equality and Diversity Management training for BMBWF departments dealing with performance
agreements. A total of 45 participants attended the event. This activity followed up on the work that was
done as part of GENDERACTION WP3.%8 In Slovenia, the draft of the new National Strategy for
Research and Innovation 2021-2030 was prepared. It seeks to make gender equality one of its priority
intervention areas and to accelerate the implementation of ERA Priority 4. In Spain, the cabinet of the
Minister for Science and Innovation recommended including GENDERACTION materials in the GE
trainings organised at the Ministry and at its public bodies.

NCPs

The main tool used to target NPCs were trainings. Overall, 17 trainings (12 webinars and 5 trainings)
took place, which were attended by more than 300 participants. The trainings were organised in
cooperation with  NCP networks such as: COSM0S2020, RICH2020 or APRE NCPs. Some
GENDERACTION consortium members also organised workshops for their NCPs within the NIPs (e.g.
Czech Republic, Cyprus, Germany). Close cooperation was further developed and used for the
dissemination of GENDERACTION outputs in Slovakia with the national NCP. In March 2021, the NCP
networks and representatives were sent a call for an expression of interest in organising webinars on
gender equality topics, including the GEPs.2® To distribute this call, 25 Twitter NCP accounts were
collected and tagged in the tweet.*? Last but not least the Polish GENDERACTION team presented
consortium outputs at online event organised by local NCP on July 2021 and during the training on
GEPs on September 2021.41

RFOs

Out of the 11 NIPs created, 10 at some stage addressed representatives and employees of RFOs.
Overall, more than 143 representatives of RFOs were contacted by GENDERACTION in connection
with policy briefs, positions, or reports or in connection with specific activities organised under various
NIPs and/or they were invited to and participated in the mid-term or final events.

In Czechia, the guidelines for implementing gender equality measures at RFOs were created in 2020
and used the GENDERACTION policy brief on the role of research funders*? as a background
document. The policy brief on RFOs was also translated into Czech*® and distributed at several online
and offline national events among around 60 representatives of state RFOs. In Spain, GENDERACTION
materials were promoted at the regular meetings with RFOs in an effort to inspire the design of calls
issued by the State Research Agency. In Malta, Cyprus, and Greece, existing contacts with RFOs were
strengthened by means of ad hoc information-sharing activities. In Poland, in September 2021 EGET
experts participated in the workshop organised among other groups as well for representatives of Polish
RFOs. The event focused among other things on fair grant applications, the scientific evaluation of
proposals, and internal peer-review processes.**

%The policy brief o6Guidelines on Criteria of Good Practice
https://genderaction.eu/wp-content/uploads/2021/07/GENDERACTION_Policy-Brief 12.pdf and the deliverable
report 6Monitoring of ERA Pr i ohttpst/genderactibn.eu/wd- mp | e me n t

content/uploads/2021/02/GENDERACTION D06 Monitoring-ERA-priority-4-implementation.pdf.

39 https://genderaction.eu/webinars-for-horizon-europe-ncps/.

40 https://twitter.com/GENDERACTION EU/status/1367857157673205766.

41 https://www.gov.pl/web/ncbr-en/webinar-gender-equality-plans---a-new-criterion-in-horizon-europe.

42 https://genderaction.eu/wp-content/uploads/2021/07/GENDERACTION _Policy-Brief 10.pdf.

43 https://genderaction.eu/wp-content/uploads/2020/05/GENDERACTION_PolicyBrief 9 role poskytovatelu.pdf.
44 https://genderaction.eu/eget-workshop-in-poland!.
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RPOs

Although RPOs were not among the primary target groups of the project, more than 190 representatives
and employees of RPOs were reached through GENDERACTION dissemination activities and outputs.
Seven NIPs indicated RPOs as (one of) their target groups.4®

As well as the dissemination of policy briefs, position papers, and reports and invitations to and
participation in the mid-term and final events at the national levels, GENDERACTION outputs were also
used, for example, as a reference model and as a driver to improve the most important GEPs in Spain.
In Austria, good practice criteria for the implementation of ERA Priority 4 were added to the requirements
for the next period of performance agreements with public universities, the Austrian Academy of
Sciences, and other RPOs. The Mutual Learning Workshop was also organised in Austria in September
2021 in cooperation with EGET and it focused on finding a common position on GEPs in RPOs within
the framework of Horizon Europe and on related support structures that could be shared by the three
federal ministries involved in science, research, and innovation.

In Czechia, the briefing note that summarises the findings from the GENDERACTION deliverable on the
implementation of ERA Priority 4 was attached to the cover letter of the annual statistical report on
women in R&l and was distributed to 60 heads of public research institutes and universities. In addition,
the GENDERACTION materials were repeatedly shared with more than 200 members of the Community
for Change, which is made up of persons interested in or responsible for promoting gender equality at
RPOs. In Malta, Gender Equality and Sexual Diversity Committee of the University of Malta was
regularly informed about GENDERACTION inputs and at Matej Bell University in Slovakia the GEP was
development as an example for other Slovak universities to follow.

In Poland, in September 2021 the EGET workshop organised for representatives of both RFOs and
RPOs took place, followed by participation of Polish GENDERACTION team at the training on GEPs for
PROs organised by Polish NCP.

National umbrella organisations

Overall, 19 national umbrella organisations were addressed with GENDERACTION outputs or event

invitations. Forexample,i n Czechi a the Czech WomenEs L acconbijuewas suc
to the public consultation on the Horizon Europe Missions. GENDERACTION policy briefs were

distributed among several French national networks, such as CLASHES (Collective against Sexual

Harassment in Higher Education), EFIGIES (Network of Students and Researchers in Feminist Studies),

Women Engineers, Women and Sciences association or the Permanent Conference of Equality and

Diversity mission officers (CPED). In Germany, GENDERACTION outputs were presented at the event

of the Network of H2020-funded gender-related projects with German participation.

In Malta, the Council for Maltese Living Abroad, the Consultative Council for Women's Rights, and the
National Commission for the Promotion of Equality were provided with information about
GENDERACTION outputs. In Greece, the Greek Association of Female Professors (ELEGYP) played
an active role in a national event organised under the GENDERACTION project by EKT in 2019.
ELEGYP presented the findings of a study it conducted among Greek universities over recent years,
while representatives of the General Secretariat discussed their participation in a related EU-project and
possible ways of collaboration with other Greek institutions for promoting gender equality.

European stakeholders

During its implementation, GENDERACTION was established and made contact with more than 90
individuals from the EC and its bodies, 54 members of the European Parliament and its services, 11
representatives of ERA stakeholders, and 10 other European umbrella organisations. GENDERACTION
also cooperated actively with many Horizon 2020 projects.

45 Austria, Belgium-Flanders, Greece, Malta, Poland, Slovakia, and Spain.
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Tab. 5: The number of people from target audiences contacted by GENDERACTION at
the European level

Target audience Main GENDERACTION communication instruments/activity Number
of people

reached

European WP3, WP4, and WP6 reports, policy briefs, position papers, public

Commission consultations, Twitter, meetings, participation at the events (final
conference, mid-term events, R&I days)

European Policy briefs and positions (especially the position on Horizon Europe | 54

Parliament partnerships), ad hoc communication and consultations, meetings
(online & in person)

Stakeholder Policy briefs, policy notes, invitations to and participation in the mid- | 19

umbrella term event & final conference

organisations
European (sister) | Active and passive participation at GENDERACTION/sister projects | 02 5
projects events, participation in advisory boards, MLW and the survey on
structural change projects, policy briefs, policy papers, cooperation
on the Horizon Europe missions papers, ad hoc meetings, Twitter
(including campaigns)

European Commission

The EC is one of the main target groups of the GENDERACTION project. The outputs of WP3, WP5,
and WP6% in particular contained new findings and suggestions for improving gender equality in ERA,
including the new Horizon Europe framework programme and international cooperation in science,
technology, and innovation. GENDERACTION took part and mobilised the gender in science community
for participation in several EC consultations and attended several events dealing with Horizon Europe
Missions. We used the EU R&I Days as a platform to spread the word about GENDERACTION outputs
by sharing links during the session chats, through a campaign to support GEPs on Twitter that was
organised with sister projects, and through the coordinator& participation as a speaker.

Some of the top EC representatives accepted the invitation to speak at GENDERACTION events:
Commissioner for Gender Equality - Vera Jourova, Director of Directorate B Open Innovation and Open
Science Jean-David Malo in 2019 (mid-term event), Commissioner for Research & Innovation Mariya
Gabriel, and director of DG Research & Innovation Jean-Eric Paquet in 2021 (final conference).

The frequent communication took place with representatives of the Gender Sector (DG R&l) through
which the coordinator (and SWG GRI chair) communicated with the European Commission and
disseminated the methods and recommendations contained in reports and policy briefs. Apart from ad
hoc meetings, calls, and consultations (among other things as well as the drafted EU impact plan),
members of the Gender Sector participated in several GENDERACTION events (e.g. the workshop on
EU Structural Change projects, mid-term and final conference). In addition, one representative from the
DG Social & Regional Policy joined the GENDERACTION Mutual Learning Workshop on gender
equality in ESF/ERDF funds in 2021.

Another important group of stakeholders connected to the European Commission are its advisory
bodies and working groups. Of these groups particular attention was paid to the Horizon Europe
Mission Boards, who were responsible for drafting documents with suggested actions (research
projects, policy measures, or even legislative initiatives) for solving some of the greatest challenges
facing our world, like fighting cancer, adapting to climate change, protecting our oceans, living in greener

46 Policy briefs, policy notes, position papers, and other documents.
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cities, and ensuring soil health and food. A list of 75 Mission Board members was created and the
members were sent the policy brief on missions in 2019, papers with recommendations on gender
equality measures and how to consider sex and gender tailored to each mission in 2020, and they were
received an invitation to the final event in 2021. In many cases, GENDERACTION outputs received a
positive reaction. Other bodies addressed were the Group of Chief Scientific Advisors (policy briefs on
gender in ERA and a final conference invitation), and the EU-Africa Advisory Group (see more below
under Global Stakeholders). It, however, needs to be added that it proved impossible to engage with
the national shadow committees for Horizon Europe, whose members were anonymous, and it would
be an ethical violation to try to contact them.

GENDERACTION was in regular contact with the EU Commission, and its representatives and the
representatives of the consortium used various channels to remain in touch with the EC and to support
gender equality in the ERA by strengthening measures already introduced and implementing new ones.

Summary:

-  GENDERACTION events were attended by the top four EC representatives (two
commissioners, two DG directors)

- Regular communication with the Gender Sector

- 25.9.2019 | d'hink Gender, Think Different§ panel debate | Brussels | European Research &

I nnovation Days | Marcel a Linkov§g, I SAS
- 22.10.2020 | dset Ready: A New ERA for Equality Is Callingé| online | European Research &
I nnovation Days | Marcel a Linkov§g, I SAS

- 5 documents on the gender mainstreaming of Horizon Europe missions

- 3 Horizon Europe Mission online workshops participation

- Members of Horizon Europe Mission Boards, Chief Scientific Advisors, and EU-Africa advisory
group contacted

- 5.12.2018 | ERAC Workshop | Brussels | WP3 1 Analysis and Monitoring of NAP
Implementation | Angela Wroblewski, IHS

The Council of the European Union i Competitiveness Council

During the implementation of the project the GENDERACTION consortium worked with the
representatives of the rotating presidencies (PRES) of the Council of the EU. The final event, which took
place on 8 and 9 July 2021, was organised jointly with the Slovenian PRES. At a panel debate titled
d&nabling a Just Transition i the Importance of Gender Equalityinthe New ERA8, t he f i na
together representatives of the current and upcoming presidency trios from Portugal, Slovenia, France,
the Czech Republic, and Sweden. After this session, the Ljubljana Declaration was introduced as the
document that sets out the priorities in the area of gender equality in R&I. DLR, the German consortium
partner, presented GENDERACTION at a German PRES conference as part of the NIPs on 11-12
November 2020.47 Last but not least, a GENDERACTION policy brief was created and presented by the
coordinator at the Finnish PRES event, which was organised to celebrate the 20th anniversary of EU
activities in the field of gender equality in research.8

Summary:

1 08.-09.2021 | ®eepening the ERA through Gender Equality§ the final GENDERACTION
conference, organised jointly with the Slovenian PRES
o 09.07.2021 | panel debate d&nabling a Just Transition i the Importance of Gender
Equality in the New ERAS
f 11.11.2020 | GENDERACTION presented 6 | mp et us fi &qualitiOriertep Structures
and Diver sit gtthé GernRRre PREScordeheiice

47 https://www.eu2020.de/eu2020-en/events/-/2334596.
48 https://genderaction.eu/newpathwayshelsinki-call4action/.
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1 24.09.2019 | Finnish PRES conference t i t Resedrchénd Innovation Excellence through
Gender Equality: New Pathways and Challengesé

European Parliament

The European Parliament committees for Womends Ri ghts and Gender
Research and Energy (ITRE) and Culture and Education (CULT) and the Science and Technology
Options Assessment (STOA) were among the recipients of GENDERACTION policy recommendations
and events invitations.

More than 50 people from the European Parliament were contacted during the GENDERACTION
project. Among them, 29 were EU MEPs (13 members of ITRE, 14 members of FEMM, and 2 members
of CULT), 7 were experts from EP fractions, 1 was a committee scientific advisor of ITRE, and 6 were
representatives of EP services such as the STOA or the EP research service. A total of 5 meetings took
place with 7 MEP or MEP assistants (4 physically, 1 online).

At this occasions, GENDERACTION primarily provided information about the outputs it produced in
relation to Horizon Europe and offered collaboration and its expertise. EP representatives were, of
course, invited to attend the mid-term and final events. Since 2018 the GENDERACTION coordinating
organisation (ISAS) has been listed in the EP transparency register® and it regularly monitored the
agenda of all of the above-mentioned committees.

In 2018 the GENDERACTION coordinator was invited to speak at the Women in Science conference®®
organised under the auspices of the Spanish MEP Soledad Caberon Ruiz and by MEP Dan Nica, the
rapporteur for the legislative proposal of the Horizon Europe programme. In her speech, the coordinator
presented GENDERACTION proposals for integrating the gender perspective in the new Horizon
Europe framework programme and highlighted the importance of this for the advancement of European
research.>? As an accompanying activity, three meetings with two EU MEPs and three MEP assistants
from Czechia were held at which the GENDERACTION project was presented.

Because of the timing, pr oj ect tmetenl Haeniliasith with EP procedures, and limited access to
the persons who were involved in the design of specific Horizon Europe positions,>2 closer cooperation
between GENDERACTION and ITRE was not established in 2019. An exception to this was the
consultation that GENDERACTION provided on the wording of the amendment to the drafted
position on Horizon Europe for Mr Jakob Dalunde (SWE), the shadow rapporteur for the Green Party.
In 2021 ITRE started to work on the position to Horizon Europe Partnerships. After finding out the
planned schedule of drafting this position, GENDERACTION created a policy brief and sent it to the
(shadow) rapporteur(s). An online meeting with one rapporteur (an MEP from Malta) was organised as
a follow-up. This fast action probably helped to strengthen considerations of gender equality in the final
ITRE document.

The FEMM and CULT committee members were also contacted with information about
GENDERACTION and its outputs and with invitations to our events. However, because these
committees were not requested to give opinions on any of the ITRE documents that were in the
GENDERACTION viewfinder, the cooperation of these committees with GENDERACTION was
limited.>® GENDERACTION joined the celebrations of #EPGenderEqualityWeek on Twitter and offered
consultations on the documents @rtificial Intelligence in Education, Culture and the Audiovisual

49 https://ec.europa.eu/transparencyregister/public/consultation/displaylobbyist.do?id=473027832884-08.
50 hitps://genderaction.eu/m-linkova-in-ep/.
51 hitps://genderaction.eu/wp-content/uploads/2018/09/EP_GENDERACTION Linkova_final.pdf.

52 The experience was made that it is always better when the national line is involved in communication with MEPs.
However, owing to a lack of capacities and late timing, a decision was made that all MEPs would be contacted by
the WP7 coordinator. In case of the Horizon Europe documents, the shadow rapporteurs for Horizon Europe
documents from the Czech Republic belonged to conservative parties, the openness of which to gender equality is
low and therefore there were no reactions.

%l n case of omdtirg Genelgr Bauality ib $tience, Technology, Engineering, and Math Education and
Careers6 created by FEMM, | TRE was invited to give
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Sector@®* losing the Digital Gender Gap: Wo me n asdicipation in the Digital Economy6°5 and
d@romoting Gender Equality in Science, Technology, Engineering, and Math Education and Careers®®
In 2019, GENDERACTION provided consultation on the European Gender Equality Strategy (in the
context of Digital Policies for Gender Equality).

Based on experience gained from efforts to work with the European Parliament, it can be concluded that
it is essential to monitor the agendas of committees, find out the timing of the position design, and
making use of lines of communication with MEPs at the national level. In the case of cooperation with
FEMM members, it is a question whether it makes sense to expect collaboration that will have a positive
impact on the implementation of project tasks. Most of the communication with FEMM committee
members concerned the provision of contacts and input on and reactions to subjects that are similar to,
but nonetheless different, from the ones covered by the project. There was minimal communication with
the CULT committee too. However, the c o mmi t t e e s dnayalypege thahe future, and less
relevant committees could become more important. At the time of the projectdé snplementation, the key
document was the ones on Horizon Europe, on which ITRE worked. It fundamentally framed the focus
of GENDERACTION in the context of communication with the EP.

Summary

- 25.09.2018 | Women in Science Conference in European Parliament | Brussels | Gender

Equality in the ERA Community to Innovate Policy Implementation | Marcel a Linkov§g,

- 25.09.2018 | Meeting with MEP Martina DI abajovs§g
Marcela Linkovg, | SAS

- 25.09.2019 | Meeting with assistants/advisors of Pavel Poc and Miroslav Poche | Hana
Tenglerovs8, Marcela Linkov§, | SAS

- 25.09.2019 | Meeting with assistant Pavel Telil ka

- 11.04.2021 | How to Promote Gender in Partnerships | Policy brief
- 23.04.2021 | Online meeting with MEP Josianne Cutajar | Lydia Gonzalez, Zulema Altamirano
- 117 e-mails with MEPs, MEP assistants, advisors, and EP service personnel

Relevant stakeholder umbrella organisations

The leading European science and research organisations that form the ERA stakeholder platform,
CAESAR, EARTO, EUA, LERU, and Science Europe, and other umbrella organisations, such as EMBO,
UNICA, EUROPAEUM, CRP, Coimbra Group or EUSA, were other important target groups of the
GENDERACTION project.

The plan was to ask representatives of selected networks for personal meetings and later offer
workshops on gender in Horizon Europe, especially on GEPs. However, owing to COVID-19 and work
delays on Horizon Europe implementation materials, these activities were not implemented in the end.
The representatives of these organisations were, however, provided with information about policy briefs
and reports and received invitations to speak at the GENDERACTION final event.

In 2020 the dewsletterdpresenting the main policy developments in gender equality in research and
innovation was sent to the management 14 European platforms and organisations.5” In addition, on 8
July 2021 GENDERACTION organised within its final conference a panel debate of ERA stakeholders
titted dMaking Gender Equality Plans a Reality: ERA Stakeholder Perspectived Among its participants
were Paul Boyle (Vice-President of EUA), Jadranka Gvozdanovis (leader of the EDI group in LERU),

54 https://oeil.secure.europarl.europa.eu/oeil/popups/ficheprocedure.do?reference=2020/2017(IN)&I=en.

55 https://oeil.secure.europarl.europa.eu/oeil/popups/ficheprocedure.do?reference=2019/2168(INI)&I=en.

56 hitps://www.europarl.europa.eu/doceo/document/A-9-2021-0163 EN.html.

57 More than 1,600 recipients were forwarded this information according to the Mailchimp data (most of them from
Austria, Switzerland, France, Ireland and Netherlands) https://mailchi.mp/37ecd78911c9/the-latest-policy-
developments-in-gender-equality-in-ri2ze=[UNIQID].
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Marc Schlitz (President of Science Europe), Oana van der Togt (representing EARTO), and Rik van de
Walle (President of CESAER).5®

Summary
- 22.6.2020 | Policy Developments in Gender Equality in Research & Innovation | dnewsletterd

- 08.07.2021 | Making Gender Equality Plans a Reality: ERA Stakeholder Perspective a panel
debate at d®eepening the ERA through Gender Equalityé (the GENDERACTION final
conference).

European projects

Cooperation with &ister projectsétook place at various levels. There was cooperation on Twitter
campaigns and on efforts to mobilise participation in the Horizon Europe consultations, which were
mentioned above (see the chapter on Joint Twitter campaigns), and cooperation with two sister projects
on creating the documents for Horizon Europe Missions (Baltic Gender and Gender-SMART) and on
organising the Mutual Learning Workshop aimed at a best-practice exchange in connection with EU-
funded projects on structural change in Berlin.5®

Members of the GENDERACTION consortium also participated 7 as both the speakers and attendees
T in events organised by sister projects or were members of advisory boards (ERA-NET GenderNET).
In the second half of 2021 GENDERACTION fielded the survey &tructural Change Projects, Time for a
Change?6to explore whether there was any interest among sister project consortia to reflect on and
discuss potential improvements in the joint efficiency and coordination of activities and an interest in
sharing experiences in different areas of project implementation.6° The results of the survey will be
shared by the end of the project with European Commission and other sister projects.

Summary:

0 July[07.] 2018 | GENDERACTION in GEECCO newsletter no. 2 of Gender Equality in
Engineering through Communication and Commitment | Sister project section:
GENDERACTION

0 March[08.] 2019 | #GendeRRIng Twitter campaign | GEECCO, ACT on Gender, TARGET,
SUPERA, EFFFORTI

0 28.01.2020 | Taking Structural Change into the Future | PLOTINA final conference | Bologna |

Alexandra Bitusikova, Matej Bel University in Banska Bystrica, Slovakia

0 22.09.2020 at 5-9 pm | #ERA4Equality / #RiDaysEU / #GEPs Twitter campaign | GEARING-
Roles and other sister projects

0 July 2021 | gender-net-plus.eu | GENDER ACTION Policy Brief: How to Promote Gender in
Partnerships

0 April 2021 | GEARING Roles newsletter | International Day of Women in Science

0 8i12 February 2021 | #SpeedUpChange Twitter campaign | GEARING-Roles project the
campaign and other sister projects

0 February 2021 | GEECCO newsletter | #Support of #SpeedUpChange campaign

0 217 25 June 2021 | #COUNTERIT Twitter campaign | SUPERA, GEARING Roles, GE Academy,
CALIPER and others

0 ERA-NET Gender NET | Marcela Linkov§, members

0 JuneiJuly 2021 | Structural Change Projects, Time for a Change? | Survey among sister
projects

Stakeholders at the global level or with a global focus

Overall, more than 100 stakeholders with a global focus were approached by GENDERACTION. In most
cases they were sent the outputs of GENDERACTION WP6 that deal with gender in international
cooperation in science, technology, and innovation 7 for example, a policy brief on this topic, the

58 A recording of the panel is available at:] of the panel: https://www.youtube.com/watch?v=-J-
cGNkX58s&list=PLEudxOE602v_LBGGJHez4rSY{JM698m4Q&index=7.

59 https://genderaction.eu/best-practice-eventl/.

60 https://docs.google.com/forms/d/1gtpBCVy4J5 1FtdHR2BUi6n9torigHa9f1WrwtT9qlo/edit.
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https://mailchi.mp/37ecd78911c9/the-latest-policy-developments-in-gender-equality-in-ri?e=%5bUNIQID%5d
https://app.swapcard.com/event/deepening-era-through-gender-equality/planning/UGxhbm5pbmdfNTM3Mjkx
http://www.geecco-project.eu/fileadmin/t/geecco/Newsletter_2__July_2018.pdf
http://www.geecco-project.eu/fileadmin/t/geecco/Newsletter_2__July_2018.pdf
https://genderaction.eu/wp-content/uploads/2020/02/Prezentation_Bitusikova_Bologna-1.pdf
https://www.plotina.eu/plotina-final-conference/
https://gender-net-plus.eu/2021/07/15/gender-action-policy-brief-how-to-promote-gender-in-partnerships/
https://gender-net-plus.eu/2021/07/15/gender-action-policy-brief-how-to-promote-gender-in-partnerships/
https://mailchi.mp/ef7eaef42f09/gearing-roles-project-newsletter-13422365?e=b7455bca1f
https://mailchi.mp/44d477b22d59/happy-international-day-of-women-and-girls-in-science?e=378c678a67
https://www.youtube.com/watch?v=-J-cGNkX58s&list=PLEudxOE6o2v_LBGGJHez4rSYfJM698m4Q&index=7
https://www.youtube.com/watch?v=-J-cGNkX58s&list=PLEudxOE6o2v_LBGGJHez4rSYfJM698m4Q&index=7
https://genderaction.eu/best-practice-event1/
https://docs.google.com/forms/d/1gtpBCVy4J5_1FtdHR2BUi6n9torigHa9f1WrwtT9q1o/edit
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Methodological Framework to Assess Gender in STI, A Comparative Analysis and Recommendations
on Gender in International Cooperation in STI, and a list of contacts for organizations in third countries
that are dealing with women and gender in STI.61

Tab. 6: Number of people from target audiences at global level

Target audience GENDERACTION outputs/activity Number of
people
reached

UNESCO: Policy briefs and the outputs of WP6

- Global network of UNESCO Chairs on | focused on gender in international 3
Gender cooperation in STI, an invitation to

speak at the mid-term event

OECD:
- Gender initiative & Directorate for

Science, Technology and Innovation

Policy briefs and the outputs of WP6
focused on gender in international 2
cooperation in STI

EC: . .
- the EU-Africa Advisory Group Policy briefs and the outputs of WP6
SFIC focused on gender in international 30
) cooperation in STI
Organisations in third countries that are Mutual learning workshops, policy 4100
dealing with women & gender in STI brief(s)

Stakeholders responsible for international cooperation in STI

GENDERACTION sent the WP6 outputs to the representatives of the Global network of UNESCO
Chairs on Gender and the OECD& Gender Initiative and its Directorate for Science, Technology and
Innovation. The GENDERACTION team also took part in the UNESCO Open Science consultation and
used policy brief on gender in open science and open innovation developed within WP5.

Members of the GENDERACTION Advisory Board on Gender in International Cooperation in Science,

Technology and Innovation included, for example, | n®s Sanch®z de Madari aga, UN
Gender Equality Policies in Science, Elizabeth Pollitzer from Portia, which organises Gender Summits

in the world's regions, and Martina Hartl, head of the Strategic Forum for International Scientific and

Technological Cooperation (SFIC), who shared WP6 outputs with members of this important body.

After the start of the sister project GenderSTI in 2020, a research project on gender equality in science,
technology, and innovation in dialogue with third countries, we shared our experiences with their
representatives and ensured follow-up to the work and findings achieved in GENDERACTION WP6.
GENDERACTION also managed to form ties with European projects focused on science diplomacy. In
June 2020 GENDERACTION participated in consultations and a workshop focused on the further
development of the UNESCO Open science recommendations.

The EU-Africa Advisory Group was established by the European Commission in 2021. Its members
were sent outputs from WP6 i Gender in International Cooperation in STI. One of the members who
was addressed especially welcomed the word-wide list of organisations operating in the area of gender
equality in STI, which included organisations from eight African countries. Following this,
GENDERACTION was listed among relevant stakeholders for possible future cooperation with the
Advisory Group.

Summary:

61 https://genderaction.eu/policy-advice/gender-dimension-in-sti-international-cooperation/.
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- UNESCO, OECD, the Global Research Council, and the EU-Africa Advisory Group were
addressed

- Martina Hartl, SFIC Chair, member of the GENDERACTION advisory body on gender and
international cooperation

- 01.02.2021 | GenderSTI meeting to present WP6 findings and discuss possible collaboration |
AverilHuck, Mar cel a Linkovs§

- 12.02.2021 | Gender in Science Diplomacy and S4D4C, participation at the S4D4C final event

- 14.06.2020 | Questionnaire for inputs into the development of the UNESCO Open Science
recommendations

- 24.09.2020 | participation in the UNESCO Regional Consultation on Open Science for Eastern
Europe

Global gender in R&l/women in science organisations

A database of organisations was created in 2019 and updated in 2021 to ensure networking for
international cooperation on gender in STI. However, some organisations from some countries did not
consent to their inclusion in the database because of possible security threats that could pose for their
members (e.g. the groups supporting LGBTQIA+ persons). Currently, the database contains more than
100 contacts.

Two mutual learning workshops were organised one with participants from Croatia, Czechia, Egypt, El
Salvador, France, Jordan, Kosovo, Malta, the Netherlands, Romania, Senegal, Slovenia, South Africa,
Spain, Tunisia, and Turkey),%? and the second focused on the Balkan and Danube region.5 One of the
outputs of the first Mutual Learning Workshop was a policy brief on gender in international cooperation
in science, technology, and innovation, which the workshop participants had contributed to.

Summary:

- 07.108.11.2019 | Mutual Learning Workshop on Gender in International Cooperation in STI |
Malta

- 22.06.2020, Policy Brief No. 15: Gender Perspectives in International Cooperation in STI

- 10.111.3.2020 | Mutual Learning Workshop on Gender in International Cooperation in R&l for
the Danube and Balkan Region

- searching, collecting, and contacting women in science organisations in third countries

Research community

The research community was addressed through communication activities targeted at European
networks of research organisations that have already been mentioned above (see the chapter on
Relevant stakeholder umbrella organisations). Furthermore, GENDERACTION consortium members
accepted invitations to speak at several events with research community audience. Members of the
GENDERACTION project were also maintained contact with EPWS, as some GENDERACTION
members are also members of EPWS.

GENDERACTION and its outputs were presented at the following events:
0 17.09.2021 | Lessons learned from ERA Roadmap priority 4: why national strategies for gender
equality in R& are still needed | online 11th European Conference on Gender Equality in Higher
Education | Angela Wroblewski, IHS

0 17.09.2021 | Building feminist futures in European research: major shifts, continued
contestations, new challenges | online | Closing lecture of 11th European Conference on Gender

Equality in Higher Education |[Mar cel a Li nkov §, I SAS
0 02.07.2021. Gender Equality Plan Development: Fulfilling the Horizon Europe requirements
and beyond! | Examples fromthe GENDERACTI|I ON project | Dali

62 https://genderaction.eu/mutual-learning-workshop-malta/.
63 https://genderaction.eu/mlw-for-dabube-and-balkan-region/.
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https://www.s4d4c.eu/gender-in-science-diplomacy-and-s4d4c/
https://genderaction.eu/mutual-learning-workshop-malta/
https://genderaction.eu/wp-content/uploads/2021/07/GENDERACTION_Policy-Brief_15.pdf
https://genderaction.eu/mlw-for-dabube-and-balkan-region/
https://genderaction.eu/mlw-for-dabube-and-balkan-region/
https://wbc-rri.net/gender-equality-event/
https://wbc-rri.net/gender-equality-event/
https://wbc-rri.net/gender-equality-event/
https://genderaction.eu/mutual-learning-workshop-malta/
https://genderaction.eu/mlw-for-dabube-and-balkan-region/
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0 21.02.2021 | Gender Summit newsletter | Supporting the Gender Summit Community:
GENDERACTION Database of Gender & Science Structures Outside the EU: add your
organisation

0 22.10.2020 | Get Ready: A New ERA for Equality Is Calling | online | European Research &
I nnovation Days | Marcela Linkovs§g, I SAS

0 25.09.2019 | Think Gender, Think Different. panel debate | Brussels | European Research &

I nnovation Days [SASMarcel a Linkovs§g,

0 05.2019 | EPWS newsletter | Time to Push Gender Equality: The Future of Gender Equality in
European Research and Innovation, conference, Brussels, 9 April 2019

0 16.11.2018 | Open Science Forum 2018 | Luxembourg | DEBATE i Gender Issues in Open
Science and Open Innovation | Mar cel a Linkov§g, I SAS

0 22.08.2018 | 10th European Conference on Gender Equality in Higher Education | Dublin |

panel: What Are We Talking about When We Talk about Gender Equality in European

Research Policy | Angela Wroblewski, IHS | Roberta Schaller-Steidl, BMBWF | Magdalena

Chrobak-Tat ar a, OPI | Mar cel a Linkov§g, I SAS
0 04.09.2018 | Roundtable on Horizon Europe at Technology Centre CAS | Prague | Marcela
Linkov§g, I SAS

General public

The project aimed to increase awareness about gender equality and the gender dimension in research
and innovation as a priority of European research policy through various communication channels. The
project website and social media (especially Twitter) were already discussed in detail in previous
sections of the report; other means of communication that were used included engagement with the
media and writing articles for the press.

To recap, the website has substantial reach with 64,532 unique pageviews, and attracted 34,802
visitors. Tweets generated 701,934 impressions 14,555 engagements. The project® Twitter profile is
followed by 1,411 accounts. GENDERACTION also produced 5 press releases and was mentioned in
80 media outputs; including online magazines such as Times Higher Education or Euroactive.
Opportunities will be also used to present the GENDERACTION works in various databases such as
GenderPortal, RRI tools, CORDIS, the HE results platform, and Zenodo.

Press releases and media response
A total of 5 press releases were written and disseminated at both the European level and the national
level of the consortium partners.

0 12.07.2021 | Deepening the European Research Area Through Gender Equality: Time to
Keep the Momentum Going!

6 05.06.2020 | C 0 u n t Rese&rsh and Innovation Perform Better When Gender Equality Is
Supported

0 12.04.2019 | Time to Push Gender Equality in European Research and Innovation

0 18.022019|NKCigender a vRHda Sociologick®ho %stavu part
Horizontu 2020

0 18.05.2017|NKCigender a vhRDda povedéuGENDERACTION [then k

Centre for Gender and Science will lead the GENDERACTION project]

GENDERACTION appeared in the following media and publications:

0 24.07.2018 | kifinfo.no | No More Norwegian Input to the EU
0 03.12.2018 | kifinfo.no | Taking up the Fight against Right-Wing Populism: &/e Must Keep
Gender in EU Researchd
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https://genderaction.eu/reseach-innovation-days-with-our-presence/
https://mailchi.mp/epws/updates-10
https://openscience2018.uni.lu/
https://genderaction.eu/ml-osf-2018/
https://genderaction.eu/ml-osf-2018/
https://genderaction.eu/genderactions-panel-on-gehe2018/
https://genderaction.eu/genderactions-panel-on-gehe2018/
https://genderaction.eu/marcela-linkova-in-tccas-round-table/
https://genderaction.eu/wp-content/uploads/2021/07/PR_DeepeningERA_Through_Gender_Equality.pdf
https://genderaction.eu/wp-content/uploads/2021/07/PR_DeepeningERA_Through_Gender_Equality.pdf
https://genderaction.eu/wp-content/uploads/2020/06/PR_Research-and-innovation-perform-better-when-gender-equality-is-supported.docx
https://genderaction.eu/wp-content/uploads/2020/06/PR_Research-and-innovation-perform-better-when-gender-equality-is-supported.docx
https://genderaction.eu/wp-content/uploads/2019/04/press-release_Future4Gender_fin.pdf
https://genderaveda.cz/wp-content/uploads/2019/02/GenderSMART-TZ.pdf
https://genderaveda.cz/wp-content/uploads/2019/02/GenderSMART-TZ.pdf
https://genderaction.eu/wp-content/uploads/2019/04/GENDERACTION_launch_CZE.pdf
https://kifinfo.no/en/2018/07/no-more-norwegian-input-eu
https://kifinfo.no/en/2018/11/taking-fight-against-right-wing-populism-we-must-keep-gender-eu-research
https://kifinfo.no/en/2018/11/taking-fight-against-right-wing-populism-we-must-keep-gender-eu-research






















